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f there's an wpside to the current glabal economic meltdown = and

there may be a few — perhaps it's that the “bling” bubble has finally

burst. Since last vear, the jewel-encrusted have become slightly maore
discreet about Mashing their rocks: over-the-top is officially sooo 2008

Finances aside, there are serious emvironmental and ethical questions
srotifid the jewellery Industry, A peek behind the scemes is shocking. Do
vou love the gleam of ;!_-l|-:|:' Thie release of cvanide in the extraction process
i% just the tip of an environmentally dirty icebery. Daz £led by shiny gems?
Much of the hddly work cutting and polishing the world’s preciowis stones,
such as rubbes and sapphires, is done |1:. children

There is a profound disconmect between where a metal or stone is
sourced and how it finally adoms our fingers, wrist or neck. Digging
BT amswers (o pun intended), you gt @ sense that from the envirenmental
to the ethical, the big picture is worryingly bleak.

“There are a ot of problems with jewellery” says Cameran Neil, from
Fairtrade Labelling Australia and New Fealand (FTLANZ). “There iz good
stull going on, but there arent large amounts of good mews!

[n the industry, neary every tage has an ervironmentally detrimental
impact,” says Ben Manning of Utoplan Creations. The Adelside-based jeweller
makes every effort to ensure his products are people, planet and animal friendly.



"To start with, metals are mined from the H_rnl:ll'u.'l. Far EVEry
winddimg ring. 20 tonnes of waste are prodeced. and large
amounts of land need to be cleared for the mine, which can
lead to a breakdown of the ecology in the area,” he says.

O of the UR's first ethical jewellers, Greg Vaberio, from Cred
lewellery, belioves it’s wrong for the industry to continuwe this way,
“We cannot sell a product which carries a luxury tag and is

romanced and sold exclusively as a luoury, aspirational commodiny,

yel is 100 per cent dependent on the most environmentally
n;|.1r|1ag1ng amd |_1.'.|]|,1I,i||g ;|'u_'||,|':lr:.' in the waorld.”

But the conoerns aren't purely envieonmental. not by a long
stretche When Cueensland jeweller Melinda Mugent firsi
learned about the issues of child labour and practices of jewel
cutting factories, her ethical radar went on high alert

I realised | was invadved in -:.::m'ur‘.'hing I couldnt stomach.
In India child labour is used for cutting work,” she says.
“Children are so young that the rods and cones in their
eves are not fully developed, and becawse they ane doing
such close work for hours, their eve |:I:-l.'|.~'.4:-|:-|m-|'|l: is ||1|;|.'-rn,ap|:|_-..]
Many chilldren are blind by twelve”

“tusgtainable” and “ethical® jewellery may be two different
beasts, but the terms are often used interchangeably, perhaps
party due o the times we live in: the Gir trade movement is
gaining increased market acceptanoe at the very time we are
struggling to sddress global environmental challenges, It is
ingvitable, then, that for many people, humanitarian and
environmental considerations are increasingly intertwined
T e, they are one and the same, says Manning

In purely ethical terms, decryving conflict diamonads is a o
braineer for meest of us. These diamoneds are sold I::.' richel Eroups
{most farmowshy in Slerra Leone) to fund terrorist activities,
haman r.-|:'J1|:s abwses, or the |1I,.II.'{'|'|.'I:|G|' o guns,

A few vears before Leonando DeCaprio portrayed a diamond

::n:n_l.:p,'h'r an Ehe I:-i5. screen in Blood Diamoerd, g'lnl:-.'ul CONCeTR

G TIP: Join the campaign to clean up the

industry at www.nodirfygold.org.

abowt conflict diamonds led o the Kimberley Process, a
certification scheme aiming to ensure the diamond trade does
not fund vielence. While 75 countries have signed up - including
major diamond producers, exporters and importers - many in
the industry believe that the non-legally binding statis of the
process isn't strong enough to eradicate the problem entirely.
The 700 plus manufacturers, retailers and wholesalers
wihg make up the membership of the lewellery Association
of Australia (JAA). also skon an additional annual ethical
agrecment, says JAA CEC), lan Hadassin
“It says they will alweays implement the Wodd Jewellery
Federation system of procedures to prevent trade in conflict
diamonds, and make every effor not wo deal with companies
that use child labour, il to provide sdequate oocupational
hezalth and safety conditbons, of do not respect the envinommen.”
Admirable Blil?ll.'i.h":l: 2% Hadassin hirmset ru,'.'n;li'I:.' ademiits,
Australian jewellers wanting to do the right thing soon discover

the enormity of the task. "Finding out if companies use child labowr

is very difficalt. The importer sells stones locally, and the retailer

recious jewellery
CONZUMErs [s prétty theydon't

really want 1o know,

in food, cosmetics and miost recent
or arganics, it Is negliglile !

I have alocays wished one of the rap stars who peamote
Bling would get behind the cause - Kanye Wast made a qood
siart with his 2005 sang *Diamonds frigam Sierra Leonet

Mot only could it make a.difference far younger consumers:

s Africans who suffer maost from the vile trade in conflict
diamonds and also in diamond mininggeneraly®
Maggie Alderson is an author and fashion

columnist for Good Weekend magazine,

wion t knoww wiheere they come from. Most of Anstralia’s stomnes
[come] I China and what happens there we don't know?

Hadazgin likes 1o think that most of JAAS members do the
right thing. but when asked directly how a retaller (or the JAA)
wiotlhd knvow, he is honest: "I an impossibde task., its virtually
in'||'-|n1||:-||,' for us to monktor”

Thee industry backs large-scale svsterms bo trace where your
jewellery comes from, Unbess vour retailer has put in substantial
effort to verily ethical origing (see “Vote with your wallel’, p59),
it all comaes down to individual honesty, A wholesaler may say
thelr prodisct comes from a factory operating under
humanitarian conditions, but theres o nl:n,uﬂ:l'p:'m:-‘l.

Even the question of *'What s ethical jewellery?” is not easlly
angwered, becanse, as with all ethical i1|-:||.||:r|.-|'1. the® answer is
subjective and addresses a huge range of issues,
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Buying tips for the concerned consumer
b.hsk guestions

2. Buy from people you believe in

3, Aovoid conflict diamonds {and ideally have them Australian-cut)
4, Bury vintace

5, By recycled

*Bovcoiting En't the answer says Cameron Mell from
FTLANE, “There are poor people dependant on this fior
their Ivelihoods. The question ks abways: what i the basis
for the claims being rnades Are we dosmnd mone than just
reducing harm? |5 my purchase actually making a positive
difference (o the community?”

“I'vir ha«d a lot of opposition from other retallers, from people
aving, "You can't o it [ve proved them wrong and it is getting
easler, becanse people care more,” she says

Mannipg, whe aims to avoid harm (o people, plamset or animals
A5 & FEsull ol |||'H. :':'_|'\-\.||I|'l-\.'\-| |'|.n. L B |;I'|_: a -\.!|.|:|'|||'||.| STHITCE |'.|,'

believes in. “Argyvle Diamonds may be OF environmentally in

||-|||'|"'\.||||:||I |'-|!| I,|'||_' :.' are ||'.l.':'||,'\q,| |'|!. |E:-|'| '|'I!'|I:|| .II'.|,‘| SEL T PUst |'.|_'|i!-:l'|:l_

their profits in other parts of the waorld where there are na
contrals, he EAVE 1S Green Business |'\':';.";. lor inhe on steps
being taken by Rio Tinto vo reduce its environmental iempact)

He's also unimpressed by Canadian diamonds, which are
aften touted as being ‘condlict-free; he sive. But the raw products
are mined out of the ground in a sub-arctic ervironment,
wanning poants out, by L ||-'.L.|1!.L WL :.l:|'|'.|1!.1 in anid ine LSRR
thie rafte of permafrost melt

Manning spent five years investigating every stage of the
jewellery process to make sure produocts matched his ethics
on environmental, humanitarian and animal welfare grounds.

‘1 am only person setling 100- per-cent sterting recycled
silver, which [ get mainly from photographic and X-ray wasie,
while the copper [ use is from mobile phone chargers collected
by Mlobile Muster, he says. Manning also sells to other jewellers
the sustainable supplies he's worked =0 hard to source, and is a
proponent of industry education

“Char industry really lags behind in this s, | think, because
ol CaIr |||'|L=\. [Eh] |'|'||||||'|:..;_ |[-\. '\.I'_I'w.l:.'ll!!! (4] |5-|_' .'|!‘|E-|_' |14 .”.\.:\.\.'I' 1§ :I'|I|M| f

While Manning, Yaberio and h'llg_-:_-nl all ':|.||:n|:u|'.' repart that
dernand from consumers is growing rapldly, Cameron Meil
from FTLANY savs its unsurprising that ethiczal and sustainable
iewellers choose to address production ssues first and forermos

“sSmall operators tend to look at solations around manufacture
— Ivonwe (s put together, fair wages — rather than extraction, which
really has to invalve the bigger players,” he says

Ltimately, the key to changing unethical processes les with
demand. Yolande Kyngdon, an honours student in the Facuwlty
of Imbernational Stwdies at the University of BSW in Sydney, is
currently conducting research on the feasibility of fair trade
-:||.|||'|||.'|-,|'\1 BT |'|||"l |'-|_'|||'n.' o |'_|w. k] |'|.'|| [ ||'|.|[|_':

I morked for a diamond merchant and it became clear that
thiere wasn't a sectlon of the market dealing with ethical

consumpdion. [t spurred me an, she says

Vote with your Get involved

wallet University of NSW researcher
wwwutopiancretions.com,au  Tolande Kyngden is leaking
wwwmaddesigns.org.ou for people to participate in
www.crediewelleny.com & short anline survey about
i ethicaliewslicom. du falr trade diamends:
wwwoxfamshop.org.au www fairiraderesearch.com

If she'’s correct, and if projects like the FLOJARM partnership
o fakr trade gold take off, the big guys may finally start Hetening:
“The idea would be to give consumers a chance ta vote with
thelr dollars, and to ralse swareness, which In turn puts pressure

on bigger business to change, says Meil,
|_"|'_|| I|'.|_':'|_ h!.'|'||__l|.\_|-\.'\-|! £ VT ~||:|:I_|||:| (EE] I_|'||_' 1ES01E |5 'H.l."|'||'l|l_'
bt radical: 1 just don § wear jewellery. G
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WIN STUNNING SUSTAINABLE JEWELLERY!
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